E & EXPOSITION

ODUCTS CONFERENC
| Tampa, FL

nvention Center

UTILITY PR
March 23-25, 2010 | Tampa Co

Contact your sales representative to book your space
ce & Exposition.

at Utility Products Conferen

ENCE & EXPOSITION

WHO ATTENDS UTILITY PRODUCTS CONFER

UTILITIES JOB FUNCTIONS
Service/Repair/Maintenance .

Electric Utilities * Fleet Management *
Municipalities Utility Contractors General Corporate Management *
Engineers: Design and Safety «

Overhead/Underground Contractors ¢
ic Maintenance & Line Supervisors

Telephone Companies *
Cable/CATV Companies * Telecom Contractors * Electr
Rural Electric Cooperatives * CATV Contractors Purchasing *
Dealers/Distributors *

Public Power Companies *

www.utilityproductsexpo.com

Owned & ®
Produced by: cll sl u
Media Sponsor: tﬁ’“ ‘ i et
: Products® Publications: Wati i
World LIGHTWAVE




The following are results from a rese
These results provide highlights of Utility

arch study conducted by Turnkey Surveys, an inde

Products Conference & Exposition 2009 held in

pendent research company.
San Diego, CA.

Which type of organization do you work for?

0.9% Cable/CATV Company
0.5% CATV Contractor
71% Consultant, Consulting Engineer
5.2% Dealers/Distributors
38.3% Electric Utility
7.5% I Electric/Gas Utility
1.4% Energy Service Company
1.4% A Energy Service Provider
2.8% Il Energy/Water Utility
0.5% Federal Power Agency
0.5% Gas Utility
0.9% Industrial/Commercial Contractor
13.7% Manufacturer/Vendor
0.9% Municipality
3.3% Overhead/Underground Contractor
2.4% Water Utility/System
12.7% Other
0 45 90

Which discipline best describes your responsibility/expertise?

8.0% Business Analyst/Development
10.9% Electric Maintenance & Line Supervision
24.2% Engineering: Design, Specifying, Safety

2.4% . Fleet Management

8.1% General/Corporate Management

9.0% I IT/IS Management
12.3% Operations & Maintenance

2.4% Il Purchasing

7.1% I Research & Development
15.6% Other

0 30 60

When it comes to specifying products and services, how much
influence do you have on the final decision to purchase?

15.6% Final decision is mine
27.5% Others involved, my opinion most important
31.3% Others involved, my opinion equal
25.6% I——— Others decide

0 35 70
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Have you arranged to do business with one, or more, suppliers
while at this exhibition?

57.3% Yes
42.7% No
0 50 100

Which of the following actions have you taken or expect to take as a
result of your visit to the exhibition? Please select all that apply.

25.5% Ask for a quotation
10.2% Brief a consulting organization
46.5% Compare various suppliers or services
3.2% W Confirm an order
14.0% Decide on a new supplier
26.8% I Request a visit from a sales rep
65.0% Take away literature
0 55 110

Please indicate which of these products/services you help recommend,
specify, purchase or approve purchase. Please select all that apply.

27.7% Metering Devices
25.2% Overhead Distribution Equipment
14.8% Power Monitoring
19.4% I—— Repair/Maintenance/Testing
29.0% Safety Products
29.0% I T&D Automation
31.6% Test & Measurement Equipment
24.5% I—— Tools & Supplies
31.6% I Transmission & Distribution
21.3% Underground Distribution Equipment
15.5% Utility Vehicles & Accessories
12.3% Wire & Cable Handling Equipment
14.2% None of the above

0 25 50

How important is your visit to the exhibition in relation to your job?

21.2% Very important
47.6% Important
13.9% Neither important nor unimportant
2.9% Unimportant
1.9% Very unimportant
12.5% I Not applicable
0 50 100
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Please rate the quality and variety of exhibitors:

17.8%
1 Exceptional
0.1%
— Exceeded expectations
. 0
- Met expectations
8% i
— Did not meet expectations
. (o]
1 Disappointing
4.4% I
I No opinion
55 110

Please indicate your primary reason for attending UPCE?

23.6%
— To attend the conference sessions
N (]
— To see new products/developments
. (]
— To see specific exhibitors
. 0
— To evaluate products for purchase
. 0
— To get solutions for problems at work
2% I
Other (networking, etc.)
0 45 90

Please compare UPCE to other utilit
; . y events you h
in terms of networking opportunities? Y ave attended

18.0%
- Exceptional
0.0%
— Exceeded expectations
. (]
- Met expectations
.8% i
— Did not meet expectations
. (]
1 Disappointing
9.4% I
I No opinion
35 70

Please compare UPCE to other utilit
: events
in terms of quality of exhibits? g you have atiended

15.1%
Exceptional
7.2%
— Exceeded expectations
. (]
— Met expectations
3% i
— Did not meet expectations
. (]
- Disappointing
1.6% I
I No opinion
35 70

SPONSORSHIPS AVAILABLE:
Cyber Cafe Sponsor | Badge Holder Sponsor | Aisle Sign Sponsor | Page Peel Sponsor

Lanyards Sponsor | Delegate Lunch Sponsor | Attendee Bag Sponsor (SOLD!)

For Exhibit and Sponsorship Information:

Chris Long
Phone: 888-985-9229 x235

Email: clong@pennwell.com

Dean Fritz
Phone: 888-985-9229 x234
Email: deanf@pennwell.com

Jim Barnhill
Phone: 888-985-9229 x236
Email: jimb@pennwell.com

Sandy Norris
Phone: 918-831-9115
Email: sandyn@pennwell.com
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